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1. How would you rate this cour se overall?

20 1| Very Good Good Fair

2. Didyou find the materialsrelevant and useful ?
21| Yes To some degree Not at all

3.  Werethegoalsand objectives clear?

21| Yes No Some were, some were not

4. What werethe positive or negative lessons from the cour se?

SEE ATTACHED

5. Doyou have any suggestions for improvement?

SEE ATTACHED

6. Would you recommend this courseto others?

Yes No Y es, with changes

7.  Did theinstructorskeep your interest and enthusasm?

Yes No Sometimes

8. How did you hear about this cour se?

SEE ATTACHED

9. Further comments? (Please continue on reverse).

SEE ATTACHED
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RESPONSES:

4. What werethe positive or negative lessons from the cour se?
Friendships that were developed during the course.
Enthusiasm was avesome, positive attitude was addictive.

Pogtive: new ideas for implementing customer relaions

tool box — dides, goodies, ie pens, coasters,etc.

networking

redlity check on what’ s important (mysdlf, patients, co-workers, employees)

| loved everything about this course. | can’t wait to get back to work so that | can use what |
Have learned. | loved how you let us know it was okay to be you and il do the right thing
For other people.

For the life of me | just can’t think of anything negative. 1 came “no cost” which meant thet my
Gas, parking and meds were dl a my cost. Even that was not negative.

The main focusis highly rdlevant on military medicine and the reason for our existence. ..
Patient care! Do the Right Thing!

Positive: meeting new people, location, Monday night socid, learning about other programs/ ideas
“I control me’
Negative: cost of parking, meds

| redly can't think of any negetive lessons a al. Redly postive class for me, making you redly
Stop and think about how you want to be treated and in turn how you treat others.

The course was positive from the out start and the reinforcement of ddlivering good customer
sarvice starts with each individua helps facilitate recruitment of others who share same views and
even those who are not fully on-board.

Positive: wonderful ideas and creative energy, greet resources provided
Negdtive: very long explanation with earthquake video — over dramatized, students should stick to
Resources provided when teaching, not add persond pointers.

Thisisagreat course. The staff are tokens of the program and can’t make a better image of what | should
griveto be. Thanksfor dl the lessons.



The most positive thing | learned from this course is that being positiveis al “about me’ All | can do is spread
the message, continue to train leaders and staff with positive messages and celebrate my people.

The course was the bresth of fresh air | needed to move forward with my duties and responsbilities

herea MAMC. | have been deeply inspired to live the legend every single day. Thankd!

It'sdl about you. You can only control your own actions not others. Center of Excellence dso affects your
daily living at home aswdll as at work.(Y ou) — isthe key in this presentation.

| am vauabletoo!

Gresat suggestions for recognizing staff, brining fun into work place.

Positives were amost TNTC “too numerous to ocunt”

The only negatives | found dedt with me and my own issues- my own arrogance and my over confidence.
But, this class has redly helped me to recognize these traits and to combat them.

Teamwork, wonderful resources showing the class how to bring the positive out of dmaost any Stuation.
Ligten firgt, control isin your hands.

Positives — very upbest-positvel A nice change- they believe in what they are doing.

Negatives — none- improvement — DoubleTree to expengvel A lot of very excellent persons could come if
did not to have to have over $300.00 just to front to come to course.

Pogitive: Customer Focus via Self Projection

Negative: Insufficent Organizing Integration

5. Do you have any suggestions for improvement?

Keep doing it — Bathroom needed air freshener, and more locations. Parking is limited.

Fruit in the morning

Persond stories whey they become excessive and digtracting / overbearing
Stress to future participants, commands, leaders that this is a positive course, not a punishment course.

If you made this class any better people may never leave.

Maybe — condder sending some “words of wisdom” once or twice amonth to al members of the “Team”-
that we can use for our “Plan of the Day”, bulletin, etc.

Y our Surgeon Generd should be proactive in swinging in the merits of the program to the rest of the
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Armed Services. Maybe you need to redlly look into the reason why these companies gets the contract for
the Navy and the Air Force.

Hos at areafacility ie Bremerton. Show iswhat’s herein WA. What about refresher coursevia
teleconference or make arrangements for those of usin the same area- ie. Bremerton, AMMC, etc.

Last evening socid “ Goodbye Socid”

| just wanted the class to keep going because | was having so much fun,.

Keep doing it!

Ask/reinforce short (3 min) stories; encourage dl students to share stories (which was done)- lots of stories
from some participants-none from others. As part of introduction, remind participantsto limit “Bible” stories
and references.

| have no suggestions for improvements. The courseis greet asis.

| don't think 1 can come up with anything at thistime.

No, | like everything.

Honestly, | could have learned more in another week. There was alot of information to takesin three days
but | know that this has helped.

Just get this message out to the rest of DVD — it would benefit them grestly.
HaHA. | would make the class two weeks long! | would have more activities after class.
Find area closer to AMMC — otherwise nothing!

None needed



